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Uses a range of global, contemporary examples, from multi-national corporations through to the non-profit q sector Updated to include discussion of new issues, such as the role and limitations of social media; the Whether one sees it as unwelcome, underappreciated, or unnoticed, public relations has an important influence on modern society. In the second edition of their award-winning book, W. Timothy Coombs and Sherry J. Holladay provide a broad and thorough look at the field of public relations in the world today and assess its impact on society's values, knowledge, and perceptions.
The authors show how public relations affects society-both positively and negatively-and use a range of global, contemporary examples from multi-national corporations through to the non-profit sector to prove their point. The authors have thoroughly revised and updated the book with discussion of new issues, including the search within the profession for a definition of PR; the role and limitations of social media; the emergence of Issues Management; how private politics is shaping corporate behavior; and the rise of global activism and the complications of working in a global world. The authors also provide a nuanced and balanced discussion of ethical concerns for professionals in the field that doesn't rely on oversimplification of the issues. Well organized and clearly written by two leading scholars, this is a must-read for students and professionals in strategic communication. 
Users Review
From reader reviews:
Anthony McDonell:
Here thing why this kind of It's Not Just PR: Public Relations in Society are different and reputable to be yours. First of all looking at a book is good but it really depends in the content of computer which is the content is as delicious as food or not. It's Not Just PR: Public Relations in Society giving you information deeper as different ways, you can find any reserve out there but there is no publication that similar with It's Not Just PR: Public Relations in Society. It gives you thrill looking at journey, its open up your own personal eyes about the thing that will happened in the world which is possibly can be happened around you. You can actually bring everywhere like in park, café, or even in your method home by train. In case you are having difficulties in bringing the paper book maybe the form of It's Not Just PR: Public Relations in Society in ebook can be your option.
Karl Harms:
Hey guys, do you would like to finds a new book to learn? May be the book with the headline It's Not Just PR: Public Relations in Society suitable to you? Often the book was written by well-known writer in this era. Typically the book untitled It's Not Just PR: Public Relations in Societyis one of several books that will everyone read now. This particular book was inspired a lot of people in the world. When you read this ebook you will enter the new age that you ever know ahead of. The author explained their strategy in the simple way, therefore all of people can easily to recognise the core of this e-book. This book will give you a great deal of information about this world now. So you can see the represented of the world in this book.
Dominic Loflin:
You can spend your free time to learn this book this publication. This It's Not Just PR: Public Relations in Society is simple to deliver you can read it in the recreation area, in the beach, train in addition to soon. If you did not have much space to bring typically the printed book, you can buy typically the e-book. It is make you better to read it. You can save the particular book in your smart phone. So there are a lot of benefits that you will get when you buy this book.
Jose Shepard:
Beside this specific It's Not Just PR: Public Relations in Society in your phone, it could possibly give you a way to get nearer to the new knowledge or information. The information and the knowledge you will got here is fresh in the oven so don't be worry if you feel like an previous people live in narrow town. It is good thing to have It's Not Just PR: Public Relations in Society because this book offers to you personally readable information. Do you oftentimes have book but you do not get what it's about. Oh come on, that won't happen if you have this in your hand. The Enjoyable arrangement here cannot be questionable, such as
